City of Minneapolis

D ra ft * This vision statement uses

colors to represent each
of the six goals that

Vision Statement meres Tom e
o

1st Ave N is a walkable, people-first street and
vibrant destination. Its neighborhood amenities
and high-quality public realm foster social

interaction, civic gathering, and community pride. 1st Ave
N connects communities in Minneapolis to their
downtown with an inviting, safe experience whether
they're passing througn or spending time. It is the

of all
Sizes, where the rich artistic history of Minneapolis is
celeprated in a

Does this match with your vision for the future of 1st Ave N?

L
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City of Minneapolis

G O a I 1 /6 This goal was developed
through community

engagement. Please share

Pedestrian Focus

A great pedestrian experience where it : N Intuitive wayfinding makes it easy to
A cohesive streetscape invites people to :
move between nearby attractions,

is safe and easy for people of all ages :
- explore and linger downtown. .. :
and abilities to move. amenities, and transit.

Which of the following are most important for improving walking on 1st Ave N?
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Generous, unobstructed

Varied pavement
pedestrian zone

Separate space for
textures & treatments

people walking
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Amenities for people walking and

Signage for finding
rolling like seating and shade

Shorter crossing distances
and raised crossings

nearby destinations

What else? \What streets have you
experienced that accomplish this goal?
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City of Minneapolis

This goal was developed

GOaI 2/6 . through community
Exciting Destination i

Y Y Y

A mix of retail, dining, and community Public art and cultural programming is A range of programs and activities is
spaces attract diverse groups and integrated to create an interactive provided at various price points to cater
support vibrant street life. streetscape. to different interests.

Which of the following are most important for improving 1st Ave N as an exciting destination?

Public art that showcases the history ~ /i@ Flexible and active spaces in the

& Seasonal programming
and culture of the Warehouse District -[1,2% street that invite people to stay

and markets

“ e
®

Cultural eventsand = | [ § ‘ Features that highlight 411 " Spaces for programming and events to
celebrations =iy B |5 == historic character : - _~ celebrate Warehouse District identity

SO BN ‘ -

What else? \What streets have you
experienced that accomplish this goal?
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City of Minneapolis

This goal was developed

Goal 3/6 " s
Neighborhood Amenities ourmough o rene.

Y Y Y

Practical amenities like seating and Pedestrian-scale lighting boosts both A mix of accessible seating options
social spaces invite people to functionality and ambiance of the encourage spontaneous interactions
comfortably spend more time. streetscape. and gathering.

Which of the following are most important for improving neighborhood amenities on 1st Ave N?

Fixed bench S0 ‘ v _— Space for pop ” ¥, Interactive, playful
seating | : B — up retail — N | % furnishings

T ST

—

Ambient lighting that - Movable social
doubles as public art e o seating

Pedestrian-scale
lighting

—~

==

What else? \What streets have you
experienced that accomplish this goal?
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Goal 4/6
AcCcessS

Y Y

A clear and organized space for each Seamless connections to destinations
transportation option to ensure a safe invite more people to spend time on 1st
and easy to use street for all modes. Ave N.

This goal was developed
through community
engagement. Please share
your thoughts to refine it.

A flexible design of the street makes it
easy to use and navigate during street
closures.

Which of the following are most important for improving access on 1st Ave N?

7 N
W I&‘ !
g% 1§ g 2,

- =

A >
o "‘_.,V.’ ..‘..l ) Ay =
= PN i

District signage that showcases - | Separate space for

events, destinations _ people biking
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Changing up the use of curbside
space based on demand

What else? \What streets have you
experienced that accomplish this goal?

Last updated on 8/6/2024

Gateway sign to celebrate

district identity
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Seamless connections
to public transit

City of Minneapolis
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City of Minneapolis

Goal 5/6
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Goal 6/6
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City of Minneapolis

CONTEXT

What is 1st Ave N's role in the future
Downtown Warehouse District?

The evolution of 1st
Ave N Wi" play a critical How might this project ensure a more vibrant future for 1st Ave N?
role in the

. I . . f h Establish a vision for the Better support safe Inspire the public realm Design the street with
revn:a |Zat|0 no t e street that showcases movement of with vibrancy reflective the flexibility to adapt
. . . how the vibrant future of pedestrians, bicyclists, and of the rich diversity of to and support changing
Wa rEhouse DIStrICt as It downtown will look as the all modes at all times of history, experiences, and needs along the corridor
. community evolves the day and night. activities downtown and and ensure the street
naVlgates d pOSt'COVI D post-pandemic and across the city. supports the needs of
beyond. future developments and
landscape. p

© Lets 40
\WOLES!

|

1st Ave N must balance its roles as a regional
nightlife and events destination, a connector to the
rest of the city, and an everyday place for all. To
reach its full potential, the project needs a strong
and specific vision — one that builds on recent
investment in the surrounding downtown context
and prioritizes people and the types of experiences
they want to have here.

\ R

[ | /ﬁ-
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The past decade has

ma rkEd d Sh |ft N th e Downtown districts are ...as they transform to Streets are the platform for these experiences.
. . pivoting away from become more well- rounded
ways peop le live i n, functioning as isolated, ecosystems of experiences.

primary-use districts...

work, and visit
downtowns around the

Daycare

--------
.......

world.

Minneapolis has experienced how these changing

dynamics impact the way people get to and spend = " . :
& D

time in downtown districts. The COVID-19 Pandemic S .4 A e, At

accelerated these trends — and sparked new ones. l l :
The public realm is the connective tissue that links

Driving distance Walking distance destinations within a complete neighborhood.

o ° x Live Music Casual Dining Recreation Arts Dining Out
& play

With these shifts, the role of our streets has also
shifted — beyond just a space to move through,
Sstreets serve as critical places to socialize, exercise,
and come together.

A € E

Last updated on 8/6/2024 Page 8 of 14



City of Minneapolis

CONTEXT

Where are we today?

RESEARCH PROCESS

We used a robust,
multi-method
research process
to understand how
people experience
1st Ave N today.

Our research process captured
perspectives of residents, workers,
property / business owners, and visitors.

PHASE 1 ENGAGEMENT RECAP

The purpose of
Phase 1 of
engagement was
to introduce the
public to the
project, better
understand the
corridor’s existing

conditions, and
seek input to
inform the
project’s vision
and goals.

We are at the beginning of a multi-phase
engagement approach. In 2023-2025, we
will evaluate the existing conditions,
develop a vision and ideas for the future
corridor, and develop concept designs that
result in a preferred layout.

Last updated on 8/6/2024

Stakeholder
conversations

Technical
studies

Skyway open
house

—

Online
surveys

Public life & public
space observations

By the numbers

Adopted plans &
policies

Transportat
Action Plan

December 4, 2020

Desktop
research

360+ 250+ 56 40+ 15 5 420+ 2540
Online survey Skyway open Focus group & Street 11 meetings Presentations to Newsletter Postcards sent
responses house visitors walking tour interviews with property neighborhood & subscribers to residents /

participants owners

What We Heard — six key themes rose to the top:

Pedestrian Focus

The entertainment district benefits
from amenities for people walking
and rolling.

Neighborhood Amenities

More food & beverage options,
play spaces, seating, and restrooms
are needed.

Access

From walking to driving to transit,
people access 1st Ave N many
different ways.

Exciting Destination

Use of color, lighting, public art,
and wayfinding can enhance
neighborhood identity and vibrance.

Skyway Open House ® Stakeholder Conversations ®

The Open House was held from 4-6pm on a
Tuesday evening to capture the peak evening
rush of skyway foot traffic. At this location you
can look out from the skyway onto Tst Ave N,
providing an ideal vantage point to observe the
existing conditions and generate ideas about
the future. The open house was widely s
promoted across physical and digital channels. DEVE IR EE e

Our team used listening sessions as an
opportunity to target engagement with specific
stakeholders in places and at times that best
meet their needs. The sessions were held at
Butler Square over several days.

Priorities include safe, walkable, accessible
district with strong all-day amenities.

C

Nighttime Businesses

Priorities include flexibility for large events
and peak weekend late night hours with a
focus on safety and foot traffic.

8

Traffic & Operations Staff

Priorities include curbside management,
event access, and leveraging partnerships
to maintain enhanced elements like seating.

O

Safety & Security Staff

Priorities include Crime Prevention Through
Environmental Design, enhanced options for
street closure, & security feature integration.

business orgs.

taxpayers

A flexible design is needed to handle
street closures and other special
events like Warehouse District Live.

More natural features that fit a
high-volume pedestrian destination
and maintenance plans are needed.

Property Owner Meetings ®

The project team met with owners and
managers of buildings along the 1st Ave N
corridor. In the 15 conversations with 28
properties, many shared their excitement for
public investment in the corridor and early
involvement in the design. The takeaways to
inform next phases include detailed business
access needs, leasing activities, and green
infrastructure input.

1= Ave Lot - Target Center Butler Butler ickermick Wyman 330 e ot
mwn Squre North  Building  Building Parking Line 314 252 248 244
l Stein 415 401 7 323 1311 J |
nis SR z Butler Park Building ] ¥ ifc,m,fg McKesson Lerner
- : : Buwb
e . S - —— c Building ° Buiiding widing
7 Mayo otel Timberwolves =
| Clinic and Lynx &
Square

@ 3 noresponse
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INSIGHTS

Getting to & moving along 1st Avenue N

1st Ave N is easy

to get to and well
connected to the
rest of the city.

52% of survey respondents
believe it's easy to get to 1st Ave
N

Does this resonate with you?
Place a sticker on the slider and add notes
to a post-it to let us know what you think.

Once you get to
1st Ave N, it can
be uncomfortable
and hard to
navigate while
walking or using a
mobility-assist
device.

Does this resonate with you?
Place a sticker on the slider and add notes
to a post-it to let us know what you think.

Events drive
significant spikes
in foot traffic.

Events on the corridor greatly
impact how people travel — with

over 500% more people walking
and rolling than on a typical,
non-event day.

Data source: 2024 1st Ave N Technical Study

Last updated on 8/6/2024

Strongly
resonates

Strongly
resonates

1st Ave N is not only a downtown destination, but also a
key link to other parts of the city.

60% of survey
respondents note
the main reason
they're on 1st Ave N
is to pass through to
somewhere else.

“1st Ave N is central and close
to so many places — with
skyway and street walkability
to nearly all of Downtown.”

“The best thing about 1st
Ave N is the access to the
light rail, bike lanes, and
easy to navigate by car.”

e

Source: Quotes from online survey responses, when participants
were asked “What's the best part of 1st Avenue today?”

Allocation of space at street level favors parked cars and

drivers over people walking.

~

.0

TOTAL WIDTH

SPATIAL ALLOCATION

15% 15%

furniture | walking

50%
of space
for cars

Night events drive spikes in the number of people
walking and rolling along 1st Ave N.

People walking and rolling on the corridor make up 16%
activity recorded on a typical day. This share increases during
night events, where 563% more pedestrian Crossings are seen.

Existing Day Event  Night Event

32,377

7,696

4,884

Pedestrian Activity

1st Ave N has great proximity to transit, but pedestrian
connections to these stops adjacent to the corridor
could be improved.

Narrow, cluttered
arrival experience
at light rail platform

Wide crosswalks with
no tactile separation
between modes

Limited wayfinding
and real-time signage
available off platform

Limited seating outside
bus stop and none
within sheltered area

People are not satisfied with the pedestrian experience
nor quality of the sidewalks provided along 1st Ave N.

Sidewalk

[l wish | could] walk .
obstructions

along sidewalks and
across intersections with
better sense of safety”

‘l

‘ Narrow 3’

l \ 1\ B - : passage
- a I _.F‘-;-.‘;jr.;.‘.@_,;_, - . Y T s “*-« =

N 1st Ave & N Washington Ave

Narrow
passing room

: . ~ sidewalk

Dilapidated 3 e clutter
infrastructure : :

Messy
drainage

N 1st Ave &N 3rd St

Source: Data from site observation, open house, and quotes from online survey responses, when
participants were asked “What do you wish you could do on 1st Ave that you can't do today?”

Night events drive spikes in the number of people biking
along 1st Ave N.

People on bicycles and scooters make up about 2% of existing
recorded activity on the corridor. On event nights, there are

50% more people crossing intersections on bikes and scooters.

7

79

65

q—
00
O
Ln |

Existing Day Event  Night Event

Bicycle and Scooter
Activity

City of Minneapolis

1st Ave N is currently identified as a connector bikeway,
High Injury Street, and is part of the Pedestrian Priority
Network.

“[1 wish | could] bike safely
without having to worry
about being killed by a car
or truck driving recklessly.”

“l wish | could bike
~ without having to deal
with vehicles obstructing
the bike lane.”

mm Protected bike lane
- Painted bike lane

Source: Quotes from online survey Q: "What do you wish you could do on 1st Ave
that you can't do today?”; High injury network classification from Vision Zero

Does not
resonate

A lack of clear wayfinding hinders access to all of the
avenue's attractions and connections to nearby

destinations.
Heart of
North Loop
Mississippi
" Riverfront
Target Field
[y 5 min walk

Central Library
2 min walk

9 Downtown
Retail Core
= g 9 US Bank
. =% stadium
‘ City Hall )
N( \‘gmmin walk 18 min walk

9 Surrounding destination

Loring Park ‘
15 min walk ‘l

Does not
resonate

Day events drive spikes in the number of vehicles along
1st Ave N.

On a typical day, 83% of the people on the corridor are driving.
While day events like Twins games drive a spike in vehicles on
1st Ave N, night events don't see as much impact.

27,068

25,783

24,879

Existing Day Event  Night Event

Vehicle Activity
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City of Minneapolis

INSIGHTS

Spending time on 1st Avenue N

Among stakeholder focus groups and community Although the avenue is well-lit overall, people want to Maintaining the perception of safety at night is a
members alike, safety was among the highest ranking see better lighting. challenge for 1st Ave N businesses, especially around
aspirations for the street. L L . . surface parking lots.
People associate inadequate lighting with a perception of
Peo p I e h ave a feeling unsafe. A lack of pedestrian-scale lighting may be Operators Qf venues allong the dvenue connected |OC€;‘| safety
Top aspirations contributing to these negative impressions, revealing an concerns W'Fh the area’s surface parking lots t.hat don't have
for 1st Ave N from opportunity for improved lighting variety and integration. security at night and have been, anecdotally, tied to gun
violence.

online survey:

varied perception
of safety on the

“It can be a little scary to

walk at night if you're
alone. Better lighting and
more people would help!”

Moderately lit Over lit

[

2
street. Y e

“Surface lots within /
100’ of a club are the

issue areas”
“There are concerns of

L welcoming to all _ safety for employees
. [\ | walking to their cars.”
people moving YT A
It is safe, along 1st Ave N // \ em i
comfortable and
active across all It is active and
seasons vibrant, with
businesses and
commerce

“Lighting is an
issue on the
sidewalk.”

L1 L3

Source: Top aspirations for 1st Ave N from online survey responses

: . Source: Quotes from focus group with venue operators.
Source: Quote from online survey responses, when participants were asked "What do you Q sroup P

wish you could do on 1st Ave that you can't do today?” Data from site survey.

How does this resonate with you?

Place a sticker on the slider and add notes l‘- Strongly Does not
to a post-it to let us know what you think. resonates resonate
A scarcity of public benches and commercial seating Access to high-quality streetscape furnishings, including There is little greenery spread unevenly along the
limits invitations to spend time on the avenue. seating and trash bins, is a high priority for people who avenue — though people want to see more vegetation
spend time on the avenue. and trees along the streetscape.

“l would like to see
more places to sit and

A lack of basic
comfort while

“l wish 1st Ave
N had more
green space”

linger/ people watch”

Mostly commercial Hardly any seating outside Sparse tree coverage, with
seating of transit stops more unhealthy specimens
. g d

el 20% respondents want — 23% want to _ <
® ps o 9 § ~==" tosee more street trees = see better K e __ P8 D
7 i n e @ S
g S o S 3 Y ;%
% % 2 7 7 3

the corridor
detracts from the

“l would like to see
more trees, flowers
and plantings”

Tree Health
“l would like to

Good health sit on a bench
under a tree”

Fair health
Ove ra ex p e r I e n c e [ WA N ' g 20% want - | 17% want more everyday ”»
' more places to ‘ amenities like trash bins
sit and rest and drinking fountains
|
ource: Quotes from online survey Q: “What do you wish you could ource: Desired streetscape improvements from online surve ource: Quotes from online survey Q: "What do you wish you could do on 1st Ave that you
20 on WS?AVY@ that you can't do toga?/?” \é\/atatﬂor%/ site obsérvat'\ons. ?a\cu\ateDd fromd%tof rtespsnsespvvithin toptSfrankinglimproverzents. Ean’t do?odaty?”fData fro‘m 2024 WétQAvZVIG Fgeiozstructignyﬂee Pr‘gsirvati(jthArioritt; I;\[eyport
How does this resonate with you?
Place a sticker on the slider and add notes lt Strongly Does not
to a post-it to let us know what you think. resonates resonate
People want to see more diverse offerings, including There are spikes of activity during peak commuter hours People want more varied programming and events
more local businesses, food and beverage options, and around evening events, but not much at other times across the day and throughout the year.

everyday amenities, parks and play spaces. of the day. In particular, people want more low-cost and free offerings.

Weekend evening sees the highest share of visitors.
Warehouse District Live (WDL) seeks to fill these gaps. In 2023,
Evening WDL activated 42 Fridays and Saturdays and featured 350

A lack of diverse

o ] o
a Ct IVIt I es a I O ng g Peak f,‘;i:; hours of free public activities — from public karaoke to local
2 corr?orzl:ster DJ. showcases. Based on its success, the program expanded
l its offerings in 2024.

and around the
street leads to a
lack of vibrancy
along the corridor.

33% of respondents want { 23% want to see
to see more local more food and 4
businesses and shops i, beverage offerings ™

More types of
activities!

500K

18% want to see more daily 3‘ r=22= 16% want to
life amenities like grocery | see park/play
stores and pharmacies ; areas

More low cost and
free offerings!

6:00am 9:00am 12:00pm 3:00pm  6:00pm  9:00pm 12:00am 3:00am

Source: Desired programming and amenity improvements from online survey. Quotes from Source: Average hourly visits from last full 12 months Source: Warehouse District Live data from City of Minneapolis.
online survey Q: “What do you wish you could do on 1st Ave that you can't do today?” as of June 7th, 2024. Data from Placer ai.
How does this resonate with you?
Place a sticker on the slider and add notes !" Strongly Does not
to a post-it to let us know what you think. resonates resonate

Last updated on 8/6/2024 Page 11 of 14



City of Minneapolis

INSIGHTS

Culture & entertainment on 1st Avenue N

Nearby notable cultural and entertainment venues The Target Center is a prime draw. People want to see the existing character of 1st Ave N

draw people to st Ave N, 66% of Warehouse District visitors in the last 12 months were reflected In the streetscape.

visiting Target Center,

1st Ave N is a key
destination for

309.2K
First Avenue

135.6K
Fine Line

Less density

of venues
° e o (5]
socializing, culture
Field i
I R “I[1 wish the Ave] better
3.9M 7 "llove the murals reflected the city's rich
Warehouse District i and public art!” ‘ artistic and musical history.”

total annual visitors

and
Center S @
First |

entertainment. o,
Q

s Q)
74% of people visit 1st Ave N Qw Q-

State Theatre
Theatre
with partners, family and friends
Venue type - “My favorite thing about
b a S e d O ﬂ S U r\/ey FES p O ﬂ d e ﬂtS . Theater cluster just Sports ~ “[l wish | could] see . __ the Ave is the historic
off of 1st Ave N Nightlife more live music.” ~ architecture and charm.”
Q Theater

Source: Visits in the last 12 months as of June 7th, 2024. Venue visitorship data from Placer.ai. Source: Quotes from focus group with venue operators.

How does this resonate with you?
Place a sticker on the slider and add notes !t Strongly Does not

to a post-it to let us know what you think. resonates resonate
The area around 1st Ave N is lagging behind other parts Today, storefronts along 1st Ave N lack everyday draws.
of downtown where the transition toward mixed-uses
has resulted in more consistent levels of aCtiVity‘ Large footprint venues Mix of small and mid-sized buildings

and large surface lots with office, F&B, and vacant storefronts

' 1st Ave N i

iy

Limited mixed-use
development and
high rates of
ground-floor
vacancy reduce
levels of daytime
activity.

“North Loop is the hot

neighborhood. High end

retail has moved there.

The brick and timber

buildings with small-scale

storefronts have cool ; i s -k SE R Y |
architectural character LAl o ESIC 1 . = s
and are nice to convert.” e e -

o
g
T
ol g
o1
L

SAY U013ulysep

Other ground floor land uses:

. Parking structure

. Hotel / residential

Retail

“The Warehouse District
is widely known for its
nightlife scene. It has
some retailers but you
can't see them because

they're in the skyway.”
1. Entertainment 2. Vacant 3. Office / health 4. Food & beverage

Source: Quotes from stakeholder conversation. Source: Ground floor land use data from site observations.

5. Surface parking

How does this resonate with you?

Place a sticker on the slider and add notes lt Strongly Does not
to a post-it to let us know what you think. resonates resonate
®
48% of the facades along 1st Ave N are blank or inactive. Why is this important? l

People are drawn to active ground floor edges. Research
Higher shares of active and pleasant indicates humans need about 1000 simulations an hour to feel
facad t surf ki - ;
aranies amongst suriace pardng engaged. At average pedestrian speed, that's 1 every 4 seconds

T h e p rese n ce Of or 1 every 24 feet. This math confirms why a great street feels
. . l { l | | ™ the way it does — the width and rhythm of an articulate
] n a Ct Ive' ’ S . 2 storefront is about every 24 feet. Active facades, experienced
/ T/ / /& l at eye-level, make us feel happy and safe, encouraging us to
( _I | %— 7 ¢ inger; blank facades do the opposite.

2

single-use blocks Y —w
and buildings

discourages public
life.

A
Y U013UIYSEeAA

-
| ///////% |

Other facade qualities:”

Pleasant (some visual intrigue)

. Mixed (combination of qualities)

% Surface parking

* Facade quality data from
site survey mapping.

North Loop

Source: Data from site survey mapping.

Does not

Strongly
resonate

How does this resonate with you?
l‘ resonates

Place a sticker on the slider and add notes
to a post-it to let us know what you think.
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INSIGHTS

Curbside uses and parking along 1st Avenue N

Surface parking
detracts from the
experience of the
corridor by

creating gaps in
activity and visual
intrigue.

How does this resonate with you?
Place a sticker on the slider and add notes
to a post-it to let us know what you think.

Today, the curb
space on 1st Ave N
Is mostly used for
metered parking.

Data shows that use varies greatly
by time of day, and, on average,
less than half of all parking spaces
are in use.

Data Source: City of Minneapolis (2023, 2024)

Last updated on 8/6/2024

] 2

Across 12 city blocks that line the 1st Ave N study area, more than 25% of the surface land area is dedicated to parked cars.

Target
Center

s
.
.
—r

j\@
S 2Ay uojbuiysepm

12 city
block area

|

-'

N

@

Cowles
Center | /

Source: Estimate based on 2024 Hennepin County Property GIS Map - Satellite Imagery

Strongly
resonates

Surface land area:”

V/A Surface parking

. Parking structure

* Rough estimate based on parcel data
from Hennepin County GIS Property Map.

Share of 12 block

land area dedicated
to parked cars”

City of Minneapolis

Large surface lots reduce the sense of vibrancy and
perception of safety along the avenue.

3 football
fields of surface
parking
within a block
of 1st Ave N

No eyes on
the street

Parking occupancy of all on-street and off-street spaces
was highest on Thursday evening. Occupancy was also high
on Thursday afternoon and Saturday evening, likely driven by
nearby events.

Percent of spaces occupied by time of day:

100%

Thursday
75%

Saturday
50%

Monday
25%

7 am 12 pm 4 pm 8 pm

For 9 out of 12 points in
time, less than half
parking spaces are

occupied.

On-street parking spaces are occupied at higher rates
than off-street spaces (surface parking lots and parking
ramps). This results in a larger supply of off-street parking
spaces being left unoccupied.

Average occupancy:

) D ) D D

G D ) S D ) ) e ) i
R D ) D D ) ) S e
D D D ) D ) ) D )
R R D D R D R D D B
D D R R D R D D D R
G D ) ) D D) S ) )
R R R R R R B B B B

33X more
off-street than

on-street
parking spots.

D ) D D )

Off-street parking

b

= 25 occupied spaces

= 25 unoccupied spaces

On-street parking

Existing uses for curb space

Whole Foods
Market

Butler Square

6th St N _

Target Center

N 9AY 15|

= 7th St N —

Legend:

G Bus stop

G METRO LRT station (metro blue/green)

@ Vetered parking (unrestricted)

@ \etered parking (restricted weekends 9pm-6am)
@ Disability loading zone

Commercial loading zone

Passenger/valet loading zone

Limited parking (marked police vehicles only)

No parking

@) Noparking (bus lane)

Off-street parking
There are a total of 836 parking spaces within

surface parking lots and 7,351 spaces within
multi-level parking ramps.

Surface parking lots

Lot Estimated # of spaces
1. 1st Ave Lot 38
2. 1st Ave & 5th 20
3.330 1st Ave N 61
4. 300 1st Ave N 27
5.101 N Wash. 38
6. 100 N Wash. 40
7.110 N Wash. 57
8. 118 N Wash. 55
9.126 N Wash. 25
10. 1st & Wash. 31
11. 1st & 3rd 35
12.213rd StN 40
13.301 1st Ave N 10
14.18 6th St N 239
15. 28 8th St N 120

@ Parking ramps

Lot # of spaces
A.Ramp A 3,362

B. Ramp B 1,584
C.Ramp C 1,437

H. Hawthorne 968

Page 13 of 14

Long stretches
of inactivity

Does not
resonate



City of Minneapolis

CONTEXT

How do street design decisions get made?

During the planning phase, the project

4

In the City of

. . team compiles policy guidance, Sta'l‘:s:t'der — Minneapol@
Minnhea pOlIS, technical information, and community Public Works
. and stakeholder feedback gathered
reconstruction through public engagement to *
projects g0 th rough generate potential design concepts
. that lead to a preferred street layout. =2
three des'S" The preferred layout includes all the

phases prior to Street reconstruction elements fundead ;
. by the City Capital Project Budget. i E’ @ E“g
construction: Other features, like streetscape street Sreetscape il ?
. enhancements, arts, placemaking, - e Placemaking
plannlng' COncept activation and programming are
design and final important parts of the holistic vision ,
K (Funded) (Not Funded)

. . for the street, but depend on other

engmee”ng- funding sources to be implemented.

Street Reconstruction Elements 7 |

Funded in the city capital project budget

AREAWAYS

Typ, size 4'x4"
TRAFFIC/LIGHTING ELECTRICAL —
Depth approx. 1.5'-2.5

SANITARY SEWER
Depti apari 12:29 STORM SEWER
Depth approx, 4°-8

STORM TUNNEL
Depth approw. 80°-90 \ — SANITARY TUNNEL
Depth approx. 80°-90

Surface Features Sub-Surface Features Streetscape Improvements Signal Infrastructure, Sighage, & Striping
e Pavement surface e FElectrical utilities e Pedestrian lighting (Pedestrian Priority Network) e New street signs
e Sidewalk and pedestrian ramps e Storm sewer e Street lighting e Pavement markings
e Curb and gutter e Sanitary sewer e Trees e Traffic signal improvements
e Bike infrastructure and bike racks e \Water mains e Green stormwater infrastructure (GSI)
e Maintenance of street e Private utilities e Maintenance of GSI features
e Maintenance of sewers Note: List of Street Reconstruction features not all inclusive

Other Street Reconstruction Elements /] )\

Require other funding sources”

Other elements are important parts
of the holistic vision for the street,
but depend on other funding
sources to be implemented.

Streetscape Enhancement Arts & Placemaking Activation & Programming
e \Wayfinding signage e Public art installations e Street cafes
e Pavement treatments e Artistic lighting e Community markets
e Enhanced plantings e Sculptures e Performances
e Specialized fencing e Interactive displays e Food trucks
e District signage e Murals e Seasonal activities & events
e Benches & Seating Note: List of other features not all inclusive
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